388     EFFICIENT MARKETING FOR AGRICULTURE
marketing systems and collective bargaining there should be no difficulty in the establishment of competitive standards giving to both private and cooperative organizations the right to function so long as they are competitive and to individuals the. right to collective bargaining so long as this does not result in monopoly power and-its harmful results. Decisions or standa ds along this line, as with all other standards requiring enforcement, cannot become effective unless backed by the government. Here as elsewhere nothing constructive is likely to result unless the government follows a rigid policy of CDn 'clering these important problems upon their economic fo-jiinations and in the light of their real consequences. Li . ue past, partisanship has been one of the strong criticisms against a democratic form of government and the charge has doubtless been well founded.
It is in this connection that the question of regulation by the government of competition, of individual competitive enterprises, and of monopoly versus government ownership and operation comes to the front. Many contend that the government cannot at the same time serve the dual purpose of being a good umpire and regulator of the standards of competition and investigate all phases of private effort while competing with private initiative in the operation of publicly owned marketing facilities. Although there is merit in this contention, it is by no means a conclusive argument. When all phases of regulation have failed to correct evils of serious proportions and government ownership and operation promises relief this action becomes expedient. It should be emphasized, moreover, that the failure of private or cooperative agencies properly to work with the government as an instigator and enforcer of standards must inevitably be a ' principal factor in causing the government to enter the field of marketing either as a competitor of other agencies or in the capacity of a marketing monopoly.